A SUCCESSFUL
FINANCIAL EDUCATION
PARTNERSHIP
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About the partnership

T

Celebration of 2016 Financial Literacy Week in Lusaka, Zambia hosted by the Bank of Zambia Governor.

he Bank of
Zambia (BoZ)
and other
regulators in
Zambia are
mandated to
lead the nations financial
education agenda. To
achieve this agenda, BoZ
has been in partnership
with the German Savings
Banks Foundation
for International
Cooperation (SBFIC)
since 2012 to implement
the National Strategy
for Financial Education
(NSFE).
SBFIC is a German
organisation that is
tasked to disseminate the
successful savings banks
model across regional
borders and in more than
30 countries around the
globe, including several
African countries.
The NSFE is a process
aimed at providing
consumers and investors
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SBFIC Representative in Zambia, SBFIC Head of Africa, BoZ Deputy Governor
- Operations and BoZ Director at the signing of the new project phase.

information about
financial products and
services to enable them
to develop the skills and
confidence to become
more aware of financial
risks and opportunities
to make informed
financial decisions.
The purpose of this
partnership is to provide
financial education for
Micro, Small & Medium
Enterprises (MSME’s),
marketeers, farmers,

private persons and to
promote the culture of
saving through initiatives
such as the Financial
Literacy Week and the
World Savings Day
campaigns. To promote
savings products,
transparency and
comparability of terms
or conditions of financial
products. A better use
of banking products will
increase the money in the
formal sector (act. <30%
in Zambia).

Enhancing the culture
of savings

T

he
organization
of the World
Savings Day
(WSD) and
the Financial
Literacy Week (FLW)
initiatives have been
successfully implemented
by the project since 2013.
Both nationwide events
have been successfully
celebrated in close
collaboration with the
financial sectors, schools,
universities and other
national and international
NGO´s. This has been
done by introducing
activities like the coina-thon and the moneybox-competition and
especially by motivating
the various stakeholders
to spread out their
financial education
activities to different
target groups.
The events have reached
more than 300,000
children, youth and other
recipients since 2013.
These events contributed
to the increased number
of individual deposit
accounts from 2013
to 2016 (1.65 million

Pupils who participated in some of the Financial Education activities in the
partnership under the theme - ´a better life through savings´ (2015).

World Savings Day 2016

accounts in 2013 to 2.93
million accounts in 2016).
Within the project
partnership, SBFIC
introduced a saving and
financial planning tool to
sensitize the employees
of large public and
private sector employers
such as; Zambia Police,

Zambia National
Broadcasting Corporation
and Youth Alive Zambia.
The tool helps the
employees and through
them their families to
better manage their
finances and to avoid
overindebtedness as a
result better concentrate
on their job.
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Established in 2014

Deputy German Ambassador awarding the winners of the 2015 moneybox-competition: Kamwala South Secondary School of Lusaka.

Governor´s Award 2016 (Officials L-R: Deputy Governor of
Administration, Deputy Governor of Operations and Governor of the Bank
of Zambia, Banker’s Association of Zambia- Chairperson, representative
of one of the recipients of the award and the Head of Financial Sector
Development at BoZ)

Exhibitions at Cosmopolitan Mall in Lusaka on World Savings
Day 2016
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Financial
Education
Awards

B

oZ/SBFICpartnership
provided
sustainable
contribution
to several
achievements which led
to the grant of the Global
Inclusion Award 2017
awarded by Child & Youth
Finance International,
in Berlin, Germany,
because of the exceptional
accomplishments and
innovations in delivering
financial education in
Zambia.
According to the
implementation of the
Financial Literacy Week
the partnership created the
Governor´s Award which
is granted in different
categories for extraordinary
achievements in financial
education, for the passed
five years in Zambia. The
coin-a-thon and the money
box-compettion are part of
the Governor´s Awards.
The coin-a-thon is an
initiative in which pupils
save as many coins as
possible for a stated purpose
and the school with the
highest amount of coins is
awarded.

The Support of MSME´s

O

ne of the
measures
taken by
the SBFIC
and BOZ

partnership to enhance
financial education of
MSMEs is the introduction
of the Micro Business
Simulation tool.
The Micro Business
Simulation is a highly
interactive training, that
enables micro- and small
entrepreneurs to grow
their business and to better
manage their finances
(see fact box).

Organisers educating children on the importance of saving at an early age.

Micro Business Simulation

It is implemented by more
than 80 certified trainers
in partnership with local
organizations such as
business-associations,
financial institutions and
NGO´s.
An external evaluation
showed the significant
improvement of the business
and financial skills of at
least 6,500 entrepreneurs
(in >200 trainings) in all the
ten provinces of Zambia
out of which more than
50% are women. To date,
over 13,000 MSME´s have
undergone this micro
business simulation training
since 2014.

A better life…

One of the other initiatives
has been the production
of the telenovela `Get to
know your numbers`. The
telenovela was a short
tv soap about a young
entrepreneur for evening´s
entertainment and was
broadcasted in cooperation
with Zambia National
Broadcasting Corporation

to make the success of the
micro business simulation
accessible to an increased
number of entrepreneurs.
Furthermore several
savings and borrowing
movies have been
developed and translated
in seven local languages to
reach target groups in all
provinces.
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FACT BOX
RESULTS OF THE BUSINESS
SIMULATION*

The Micro Business Simulation “Get to know your Numbers”; has
enabled entrepreneurs to increase the number of customers.

Marketeers
Training
Programme

I

• Formal employment
for support staff of
the entrepreneurs
increased from 53% to
78%
• 56% confirmed a
higher income after the
training
• 6 months later
entrepreneurs employed
an average of 1 person
more than before
• The rate of participants,
who separate private
finance and business
finance increased from
33% to 67%
*shown by a survey three to six
months after the training

n addition to the Micro
Business Simulation, there
is an on-going programme
targeted at Marketeers
which explains the concept
of saving and responsible
borrowing amongst others.
At the end of the training the
women visit a branch of a financial
institution to give them the
opportunity to interact with the
staff and finally open an account.
As a result of the piloted trainings
(see fact box) the marketeers
programme will be expanded to
other provinces.
Furthermore, SBFIC has partnered
with Zambia Federation of
Associations of Women in
Business (ZFAWIB) to increase the
outreach.
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Zambia Federation of Associations of Women In Business
(ZFAWIB) visits Kamwala Market

The Marketeers programme
has resulted in the growth of their
businesses.

After
undergoing the
marketeers
programme,
about 50% of
the trained
women
opened an
account.

Radio programmes

T

he
partnership
has facilitated
a number
of media
programmes
on community radio in
several parts of the country.
As a result of the success of
the marketeers programme
the project decided to
produce SHANSHA
WIKUTE (translated in a
local language to mean:
`work hard to earn a living`)
which is a radio programme
targeting women
marketeers, whose aim is
to transfer key learnings
to a broader audience. By
using a radio soap in local
language and giving the
audience the possibility
to call-in and discuss with
experts. As part of our ongoing gender support the
programme was launched
in 2017 by the BoZ Deputy
Governor - Administration.
It was predominantly in
Nyanja, a Zambian local
language and will be
translated into different
local languages and
broadcasted nationwide in
the current project phase.

BoZ Deputy Governor - Administration.

SBFIC and BoZ officials on air in Central Province, Zambia.
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Farmers Business
Simulation

T

his newly developed tool
was tested in Zambia in April
2017 and received positive
feedback of various Zambian
stakeholders. Feedback of
various Zambian stakeholders
and was introduced at the beginning of the
current project phase. Farmers Business
Simulation focuses mainly on accounting,
insurance, agricultural funding, crop
rotation, investment, diversification and
significance of savings etc. The objective of
this highly intensive board based simulation
is to acquaint the farmers with the factors of
financial stability, sensitize them on the right
use of financial products and how to run a
farm as a business .

We invite other partners to
join us in enhancing Financial
Education for all Zambians.

BoZ and SBFIC staff in the Financial Sector Development Unit

BoZ Director and SBFIC Head of Africa

Farmers Business Simulation

Contact:
Bank of Zambia, Financial Sector Development Unit
(FSDU), Bank Square, Cairo Road, Lusaka
Phone:
+260 211 228 888
Mail:
fsdunit@boz.zm
Mail:
gerd.lueerssen@sparkassenstiftung.de

Farming as a business

An independent report confirmed the
sustainable and effective results of
this partnership.

Thank you to all our partners!
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Webpage:
www.sparkassenstiftung.de and www.boz.zm
For further information on our simulations and
tools please visit the webpage of SBFIC
(www.sparkassenstiftung.de)

